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The deal ...

Limited liability and transparency

The purpose ...

Supporting the economy



Growth in register size
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Companies House timeline
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Free data requests and paid searches
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Personal data complaints

Customers were satisfied
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Learning lessons
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Do you recognise any of the issues mentioned?

Have you already had similar concerns?

How did you deal with these and what happened?
Do your customers accept the need for privacy
and transparency?

If you collect personal data, do you make it
available to the public?



